
WhatsApP, marketing 

•••

••• 

• 

pe�bran 
.. , :;.;;;,�;.;;;;.� -qi-I_.,

-

00S ing r 
l-r-

-1-

a rev nue ith 

T 

te-iff '¼-1"""'and how you can too --+--

- r

••• 

, ·





.03 

page 

.02 

The WhatsApp opportunity in 

Europe for enterprise brands 

page 

.02 

How to choose a WhatsApp 

marketing platform 

page 

.02 

Learn more: expand your 

WhatsApp knowledge 

• 

The WhatsApp 

* enterprise blueprint

• How to get started

• How to be efficient

• How to be profitable

• 

• 

Customer deep-dive: 

ABOUT YOU 

page 

.02 

page 

.02 

charles 





When I was eCommerce Lead at McKinsey, 

it became clear that leading consumer brands 

were lacking an effective channel to retain 

customers. At the time, this wasn't a critical 

issue. Now, though, having a strong retention 

channel is central to a brand's future. 

As customer acquisition costs rise and 

purchasing power falls, corporate heads are 

shifting focus from acquisition to retention. 

With this, CRM functions are becoming more 

visible and business critical than ever. 

I love seeing CRM professionals get the 

recognition they deserve. But they have 

challenges too. 

Email engagement is falling and it's not easy 

to reengage existing customers through 

social channels like Facebook and lnstagram. 

The simple, stickiest solution is messaging 

apps. Consumers love using them, and their 

business functionality is now sophisticated. 

With over 2.7 billion global users, WhatsApp 

is the clear leader - giving brands instant 

access to a third of the world's population. 

60% of people in India now interact with a 

business on WhatsApp every week. In Brazil, 

79% of WhatsApp users have interacted with 

a business there. 

We're passionate about bringing this business 

no-brainer to Europe. 
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In 2023, we saw a sharp rise in enterprise 

customers joining us: ABOUT YOU, Jack 

Wolfskin, Katjes, MediaMarkt and more. 

But as yet there isn't a wealth of information 

about exactly how WhatsApp marketing can 

be adopted and scaled in global companies 

with complex operations. 

With this guide, we look beyond the hype and 

share best practices from our Success team, 

gathered from close consultations with our 

customers: some of Europe's leading 

consumer brands. 

No brand wants to risk investing in a fancy 

but unprofitable marketing toy. Here, you'll 

find out how to integrate WhatsApp into your 

CRM channels efficiently - and make a profit 

from the start. 

2024 is set to be a big year for businesses 

using this messaging app. We hope we can 

help you ride the wave and empower your 

CRM teams to shine and thrive. 

Andreas Tussing 

Founder and Co-CEO 

Former McKinsey Associate 

Partner {Leader of eCommerce) 
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